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INTRODUCTION

Zincis the secret backbone of e-commerce. Our team has built listing creation,
inventory management, repricing, and fulfillment software currently used by
tens of thousands of the top Amazon and eBay sellers. We power the entire
product catalog for dozens of US and international e-commerce sites.

Our founders and lead engineers hail from MIT and have worked at top-
tier Silicon Valley companies including Palantir, Stripe, Dropbox, Nest, and
Optimizely.

Alldesigndocumentationisusedasaguideline; however, careful consideration
of these guidelines will improve overall design and branding for the company
and its products.

Design and Brand ldentity Guidelines created and designed by Selena Zhen.

© Summer 2017
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ZINC 015
systems

SECTION 01
COLOR SYSTEMS

The palette consists of three colors. The primary color is a dandelion yellow with hints of orange,
which compliment the simplicity of the two neutral colors. A consistent consideration towards
maintenance of these colors will create a unified brand across all communications.

PRIMARY COLOR PALETTE

CHARCOAL DANDELION WHITE
Hex: #3A3A3A Hex: #EFCB68 Hex: #FFFFFF
RGB: (58, 58, 58) RGB: (239, 203, 104) RGB: (255, 255, 255)
CMYK: (0, 0, 0, 0.77) CMYK: (0, 0.15, 0.56, 0.06) CMYK: (0, 0, 0, 0)
Web Safe Color: #333333 Web Safe Color: #FFCC66 Web Safe Color: #FFFFFF

GRADIENT

5

COLOR TINTS

A color tint is the mixture of a color with white, increasing its lightness. These colors should be
used where the full saturation color would be too strong or distracting.

#3A3A3A #616161 #888888

#FFFFFF
HEFCB68 #F2D586 #F5DFAL #FBEAC2 #FBF4ED #FFFFFF
#FFFFFF H#FFFFFF H#FFFFFF #FFFFFF #FFFFFF #FFFFFF

COLOR SHADES

A color shade is the mixture of a color with black, increasing its darkness. These colors should be
used rarely and with caution. It may cause distraction or confustion from the main color palette.

#3A3A3A #343434 H#2E2E2E

#EFCB68 #D7B65D #BFA253

#282828 #222222 #1D1D1D

#FFFFFF #ESESES #CCCCCC #B2B2B2
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ZINC 02 2

SECTION 02
LOGO AND MARKS

The Zinc logo is representative of Zinc Technologies Inc, and should be used only to represent the
company and not its products. Derived from the “Z" letter, it is best used with padding separation
from elements around it, and looks exceptionally well as a small to medium icon.

V4

The only color variations of the logo should be using #EFCB68 , #000000 or #EFCB68, unless
placed on a colored background (see Alternative Color Backgrounds).

ALTERNATIVE COLOR BACKGROUNDS

z

Background: #EFCB68 Background: #EFCB68 Background: #3A3A3A Background: #3A3A3A
Content: #FFFFFF Content: #000000 Content: #FFFFFF Content: #EFCB68

TITLE BLOCK

This style and type is to be used where the name of the company is desired instead of the branding.
It is best used with padding separation from elements around it and with the font weight: Bold.
See The Font in 03 Typography for font styles.

ZINC

ZINC




ZINC

SECTION 03

TYPOGRAPHY

The same font should be used across all platforms in order to maintain consistency. Text coloris
#000000, with the exception of links and title blocks. Font sizes for varying content is flexible and
is up to the user’s discretion, but should maintain font weights (based on heading and paragraph
hierarchy). In the case of a colored background, follow Alternative Color Backgrounds styles

(Section 02 Logo + Marks).

THE FONT

The standard font for Zinc is Roboto. The only font weights it requires is Regular and Bold (400

and 500, respectively).

ROBOTO
REGULAR
(400)

ROBOTO
BOLD
(500)

ABCDEFGHIJKLM
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03 typography

HIERARCHY

Font weights should reflect the hierarchy of content.

Heading 1

Zinc Technologies

Bold Zinc Technologies

Heading 2

Zinc Technologies

Regular Zinc Technologies
Heading 3 Zinc Technologies
Regular Zinc Technologies
Paragraph Zinc Technologies

Regular

TEXT EXAMPLES

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris nec elementum ex,
quis luctus sapien. Morbi tortor ipsum,
venenatis a cursus et, tempus non ligula.
Integer a dolor convallis, venenatis velit
vitae, laoreet nunc. Mauris in quam eros.
Vivamus sed posuere est. Ut tempor orci
nunc, at finibus mi vestibulum sit amet.
Fusce iaculis tempus pretium. Pellentesque
laoreet efficitur eros nec varius. Nam in ex
mattis, varius dui non, laoreet urna. Sed id
erat sit amet ante pretium consequat et et
mauris.

Zinc Technologies

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris nec elementum ex,
quis luctus sapien. Morbi tortor ipsum,
venenatis a cursus et, tempus non ligula.
Integer a dolor convallis, venenatis velit
vitae, laoreet nunc. Mauris in quam eros.
Vivamus sed posuere est. Ut tempor orci
nunc, at finibus mi vestibulum sit amet.
Fusce iaculis tempus pretium. Pellentesque
laoreet efficitur eros nec varius. Nam in ex
mattis, varius dui non, laoreet urna. Sed id
erat sit amet ante pretium consequat et et
mauris.
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ZINC

SECTION 04
ICONOGRAPHY

Any existing or future iconography must be in either #000000 or #EFCB68. A tint of #EFCB68
is acceptable but full saturation is preferable. In the case of a colored background, follow
Alternative Color Backgrounds styles (Section 02 Logo + Marks).

ICONS

Successful lcon: Unsuccessful Icon:
(shown after user successfully (shown after user unsuccessfully
submits contact form) submits contact form)

HYPERLINKS

All hyperlinks on a webpage should adhere to the following styles:

General Links: Email Links:

:link This is a hyperlink. :link Thisisa
-hover Thisis a ) -hover Thisis a
:active Thisis a ) :active Thisis a

(N

04 iconography

FORMS

The contact form, tracking form, and any additional forms should adhere to a similar style.

Allinput boxes have a border radius of 3px and a border color of HEFCB68. All labels and text are
consistent with paragraph styles (for specifics, see The Font in 03 Typography).

Label _
input...

Label

Label

Send

Call to action buttons have a background color of #EFCB68. On hover, animate the button to
translate up 2 px and change the background color to #F5DFA4. On focus, use #EFCB68 as the
box-shadow color (a tint of #EFCBé8 is also acceptable).

12
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SECTION 05
WWW + MOBILE HOMEPAGE ABOUT

The webpage for Zinc.io must be simple, with non-distracting elements. The principle background

coloris #FFFFFF, though sections with the background color #EFCBé68 is acceptable to highlight l
its content. ‘ [

[ ||
LANDING PAGE e ||l
\

The Golden Gate Bridge is representative of Zinc's location and culture in San Francisco, CA.

MOBILE AND DESKTOP
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An Ecommerce
Plumbing Company
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O LIONFISH color
‘0‘ DATA 01 systems

SECTION 01
COLOR SYSTEMS

The palette consists of three colors. The primary color is a navy with slate grey tones and is
complimented with a bright tangerine orange. The tangerine orange is considered an accent
color and should only be used when highlighting important content or used as a call to action
button. A consistent consideration towards maintenance of these colors will create a unified
brand across all communications.

PRIMARY COLOR PALETTE

TANGERINE NAVY WHITE
Hex: #EF7845 Hex: #343D59 Hex: #FFFFFF
RGB: (239,120,69) RGB: (52,61,89) RGB: (255, 255, 255)
CMYK: (0, 0.5, 0.71, 0.06) CMYK: (0.43, 0.31, 0, 0.65) CMYK: (0, 0, 0, 0)
Web Safe Color:#FF6633 Web Safe Color: #333366. Web Safe Color: #FFFFFF

GRADIENT

17

COLOR TINTS

A color tint is the mixture of a color with white, increasing its lightness. These colors should be
used where the full saturation color would be too strong or distracting.

HEF7845 #F2936A #F8C9B4 #FBE4DY #FFFFFF
#343D59 #5C637A #858A9B #ADB1BC #D6D8DD #FFFFFF

#FFFFFF H#FFFFFF H#FFFFFF #FFFFFF #FFFFFF #FFFFFF

COLOR SHADES

A color shade is the mixture of a color with black, increasing its darkness. These colors should be
used rarely and with caution. It may cause distraction or confustion from the main color palette.

#EF7845 #D76C3E #BF6037 #A75430

#8F4829 #773C22

#1F2435 #1A1E2C

#343D59 #2E3650 #293047 H#242A3E

#FFFFFF #ESESES #CCCCCC #B2B2B2

18
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SECTION 02 TITLE BLOCK
LOGO AN D MARKS This style and type is to be used where the name of the company is desired instead of, or in

addition to the branding. It is best used with padding separation from elements around it and
The Lionfish Data logo is representative of Lionfish Data, and should be used only to represent with the Heading 1 font weight. Refrain from using the accent color, #EF7845, in the title block.
the product. The rotated squares become diamonds that refer to abstract scales, and the filled See The Font in 03 Typography for font styles.
diamonds follow the shape of an L. It is best used with padding separation from elements around

it, and looks exceptionally well as a small to medium icon.

The only color variations of the logo should be using #343D59, #000000, or #FFFFFF unless
placed on a colored background (see Alternative Color Backgrounds).

LIONFISH DATA
LIONFISH DATA

<

Y
0‘0 L/

LIONFISH DATA

ALTERNATIVE COLOR BACKGROUNDS

LIONFISH DATA

<, LIONFISH <, LIONFISH <, LIONFISH
Background: #EF7ELS Background; HEF7E4S Background: #000000 *%® DATA *%® DATA *%® DATA
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SECTION 03

<. LIONFISH

TYPOGRAPHY

The same font should be used across all platforms in order to maintain consistency. Text coloris
#000000, with the exception of links and title blocks. Font sizes for varying content is flexible and
is up to the user’s discretion, but should maintain font weights (based on heading and paragraph
hierarchy). In the case of a colored background, follow Alternative Color Backgrounds styles

(Section 02 Logo + Marks).

THE FONT

The standard fontfor Zincis Roboto. Ituses Light, Medium and Bold (300, 500, and 700 respectively).

ROBOTO
LIGHT
(300)

ROBOTO
BOLD
(700)

21
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HIERARCHY

Font weights should reflect the hierarchy of content.

Heading 1
Bold: 700

Heading 2

Medium: 500

HEADING 3

BOLD: 700

Paragraph Lionfish Data
Light: 300 Lionfish Data

TEXT EXAMPLES

FEATURE TITLE USING HEADING 3
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris nec elementum ex,
quis luctus sapien. Morbi tortor ipsum,
venenatis a cursus et, tempus non ligula.

Integer a dolor convallis, venenatis velit vitae,

laoreet nunc. Mauris in quam eros. Vivamus
sed posuere est. Ut tempor orci nunc, at
finibus mi vestibulum sit amet. Fusce iaculis
tempus pretium. Pellentesque laoreet
efficitur eros nec varius. Nam in ex mattis,
varius dui non, laoreet urna. Sed id erat sit
amet ante pretium consequat et et mauris.

Lionfish Data
Lionfish Data

Lionfish Data

LIONFISH DATA

for use as company
name or section title

for use as company
title subheading or

Lionfish Data tagtine only

uppercase

for use as section

LIONFISH DATA subheadings and

feature titles only

for paragraph and
sentence use

FEATURE TITLE USING HEADING 3
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris nec elementum ex,
quis luctus sapien. Morbi tortor ipsum,
venenatis a cursus et, tempus non ligula.
Integer a dolor convallis, venenatis velit vitae,
laoreet nunc. Mauris in quam eros. Vivamus
sed posuere est. Ut tempor orci nunc, at
finibus mi vestibulum sit amet. Fusce iaculis
tempus pretium. Pellentesque laoreet efficitur
eros nec varius. Nam in ex mattis, varius dui
non, laoreet urna. Sed id erat sit amet ante
pretium consequat et et mauris.

22
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SECTION 04
ICONOGRAPHY

Any existing or future iconography must be in either #343D59 or #EF7845. A tint of these colors
is acceptable but full saturation is preferable. For drawn assets, the use of neutrals for fills and
strokes is justifiable. In the case of a colored background, follow Alternative Color Backgrounds
styles (Section 02 Logo + Marks).

ICONS

—

HYPERLINKS i

All hyperlinks on a webpage :link This is a hyperlink. :link This is a hyperlink.
should adhere to the :hover Thisis a . :hover This is a hyperlink.
followmg StyleS: :active Thisis a . :active This is a hyperlink.

23

04 iconography

FORMS

The contact form and any additional forms should adhere to a similar style.

All input boxes have a border radius of 5px and a border color of #000000. All labels and text are
consistent with paragraph styles (for specifics, see The Font in 03 Typography).

Placeholder Text Label

input...

SUBMIT

Call to action buttons should use the accent color #EF7845. On hover, animate the button to
translate up 2px and change the background color to #F2936A. On focus, use #343D59 as the
box-shadow color (a tint of #343D59 is also acceptable).

BACKGROUND

The background pattern for Lionfish’s landing page and login page is comprised of a series of
rounded triangles (rotated at about 35 degrees). The triangles have a stroke of #FFFFFF at a 5%
opacity against a #343D59 background.

Example magnified to show detail:

24



¢

<
’0

LIONFISH

DATA

SECTION 05
WWW + MOBILE

The webpage for Zinc.io must be simple, with non-distracting elements. The principle background
color is #FFFFFF, with the exception of the landing page.

LANDING PAGE

The lionfish image is representative of the product’s name, with a large call to action using
the accent color. The background is a subtle pattern of triangles as to not distract from the

information on the page (see Background in Section 04 Iconography).

MOBILE AND DESKTOP

25

LIONFISH DATA

Every product, at your
fingertips.

LionFish is the most sophisticated product catalog of
consumer goods on the internet

CONTACT SALES

Features  Contact  LogIn

LIONFISH DATA

Every product, at your
fingertips.

HOMEPAGE

LIONFISH DATA
Every product, at your

fingertips.

Features

LionFish provides data on the biggest

Get
f

DATA ON THE TOP RETAILERS REAL TIME PRODUCT INFORMATION SCHEDULED PRODUCT DATA
a

Built for customers in
every industy.

Internationa resallers use Lion
cust

Let's get in touch!

Use the form to contact our sales team,

©2017 Lionfish Data

0

WWW +
mobile
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SECTION 01
COLOR SYSTEMS

The palette consists of three colors. The primary color is a brown puce with red tones and is
complimented with a light and airy rose silver. A consistent consideration towards maintenance
of these colors will create a unified brand across all communications.

PRIMARY COLOR PALETTE

ROSE SILVER DARK PUCE
Hex: #DBBDCO Hex: #5C3E40
RGB: (219,189,192) RGB: (92,62,64)
CMYK: (0, 0.14,0.12, 0.14) CMYK: (0, 0.33, 0.30, 0.64)

Web Safe Color:#CCCCCC Web Safe Color: #663333.

GRADIENT

WHITE

Hex: #FFFFFF
RGB: (255, 255, 255)
CMYK: (0, 0, 0, 0)
Web Safe Color: #FFFFFF

COLOR TINTS

A color tint is the mixture of a color with white, increasing its lightness. These colors should be
used where the full saturation color would be too strong or distracting.

#DBBDCO #E2CACC #E9D7D9 #FOE4ES #F7F1F2 #FFFFFF
#5C3E40 #7C6466 #9D8B8C #BDB1B2 #DED8D8 #FFFFFF
#FFFFFF #FFFFFF #FFFFFF #FFFFFF #FFFFFF #FFFFFF

COLOR SHADES

A color shade is the mixture of a color with black, increasing its darkness. These colors should be
used rarely and with caution. It may cause distraction or confustion from the main color palette.

#DBBDCO #C5AAAC . . #837173 #6D5E60
#5C3E40 #523739 #493133 #402B2C #372526 #2E1F20

#FFFFFF #ESESES #CCCCCC #B2B2B2
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SECTION 02
LOGO AND MARKS

The PriceYak logo is representative of PriceYak, and should be used only to represent the product.
The logo is modeled after a yak using the main colors, #5C3E40 and #DBBDCO. It is best used
with padding separation from elements around it, and looks exceptionally well as a small to
medium icon.

A

U

The only color variations of the logo should be using #5C3E40/#DBBDCO, #000000 or #FFFFFF,
unless placed on a colored background (see Alternative Color Backgrounds).

ALTERNATIVE COLOR BACKGROUNDS

»

U

.

U

Background: #DBBDCO Background: #EEEEEE Background: #5C3E40 Background: #000000
Content: Black Content: Original Content: Inverted Content: Inverted

31

TITLE BLOCK

This style and type is to be used where the name of the company is desired instead of, or in
addition to the branding. It is best used with padding separation from elements around it and
with the Heading 1 font weight. When using the original title block, use #5C3E40 and #DBBDCO.
See The Font in 03 Typography for font styles.

PRICE
PRICEYAK

PRICEYAK

t U W

PRICE PRICEVAK LAV

32
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SECTION 03

TYPOGRAPHY

The same font should be used across all platforms in order to maintain consistency. Text coloris
#5C3E40, with the exception of links and title blocks. Font sizes for varying content is flexible and
is up to the user’s discretion, but should maintain font weights (based on heading and paragraph
hierarchy). In the case of a colored background, follow Alternative Color Backgrounds styles

(Section 02 Logo + Marks).

THE FONT

The standard fonts for Zinc is Fjalla One and Roboto Condensed. Fjalla One is used mainly for
headings and titles and Roboto Condensed is used mainly for small headings and paragraphs.

ABCDEFGHIJKLM

FJALLA ONE
REGULAR
(400)

ROBOTO
CONDENSED
LIGHT (300)
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HIERARCHY

Font weights should reflect the hierarchy of content.

Heading 1:
Reg: 400

Heading 2
Reg: 400

Dropship Arbitrage

Dropship Arbitrage

for use as
company name
and taglines only

for use as section
headings and
subheadings only

Headmg 3 DrOpShip Arbi’[rage for use as small
. . section headings
Light: 300 Dropship Arbitrage only
Paragraph Dropship Arbitrage for paragraph and
nght 300 sentence use

TEXT EXAMPLES

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris nec elementum ex, quis
luctus sapien. Morbi tortor ipsum, venenatis a
cursus et, tempus non ligula. Integer a dolor
convallis, venenatis velit vitae, laoreet nunc.
Mauris in quam eros. Vivamus sed posuere est.
Ut tempor orci nunc, at finibus mi vestibulum sit
amet. Fusce iaculis tempus pretium. Pellentesque
laoreet efficitur eros nec varius. Nam in ex mattis,
varius dui non, laoreet urna. Sed id erat sit amet
ante pretium consequat et et mauris.

Dropship Arbitrage

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Mauris nec elementum ex, quis luctus sapien.
Morbi tortor ipsum, venenatis a cursus et, tempus
non ligula. Integer a dolor convallis, venenatis velit
vitae, laoreet nunc. Mauris in quam eros. Vivamus
sed posuere est. Ut tempor orci nunc, at finibus mi
vestibulum sit amet. Fusce iaculis tempus pretium.
Pellentesque laoreet efficitur eros nec varius. Nam
In ex mattis, varius dui non, laoreet urna. Sed id
erat sit amet ante pretium consequat et et mauris.

34
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SECTION 04
ICONOGRAPHY

Any existing or future iconography must be in either #5C3E40 or #DBBDCO. A tint of these
colors is acceptable but full saturation is preferable. For drawn assets, the use of neutrals for
fills and strokes is justifiable. In the case of a colored background, follow Alternative Color
Backgrounds styles (Section 02 Logo + Marks).

ICONS

QZFgXHBOC
= sg Listing Creation
= SQ ES .” c9> h J
A S % A i
Sources Destinations Repricing
Amazon /\
[US,CA,UK] Amazon
i [US,CA,UK,MX]
_— T AutoOrdering®

Shopify
Costoo ———

HYPERLINKS

All hyperlinks on a webpage should adhere to Hink Thisisa
the following styles: :hover This is a hyperlink.
:active This is a hyperlink.

35

04 iconography

FORMS

The contact form and any additional forms should adhere to a similar style.

All input boxes have a border radius of 7px and a border color of #000000. All labels and text are
consistent with paragraph styles (for specifics, see The Font in 03 Typography).

Placeholder Text Label

input...

Call to Action Buttons have a background color of #5C3E40. On hover, change the background
color of the button to #7C6566 and animate the button to translate up 2 px. This applies to all
form buttons and call to action buttons.

36
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SECTION 05
WWW + MOBILE

The webpage for Zinc.io must be simple, with non-distracting elements. The principle background
color is #FFFFFF, with the exception of the landing page. Sections with the background color
HEEEEEE is used to separate content.

MOBILE AND DESKTOP

Sources

Amazon
[U3,c4,0]

-2

Dropship arbitrage on autopilot

START FREENOW.

P N

Destinations

Amazon
[US,CAUKMX]

Dropship arbitrage on autopilot

PriceYakis the original and best automation suite for dropship arbitrage. Join the thousands of
sellers making sales worth hundreds of millions of dollars per year using PriceYak. Q PRODUCT LISTING

Past i prodct D (¢ 1000, At U
b

PRICE

Totally ree through August 28, 2017
No credit card required

¥ CUSTOMIZE

HOMEPAGE

More stngs means more s

L]

ISTING CONTROL
and

Walmart ———
Ehay
Nipress [UsAUKI
" Shopify
Costco
p— $428 514 pricevak
Listing Creation Repricing Order Fulfillment
i sl i ok B g YOUR. | No e 0 e, e k.
Pevs ke skt oss o htyou cart .
Listing Creation

o YAKPAL

before ey g e

©8 ADVANCED FILTERING

ook usthe vy you i, ul

malh our owncustom prcctiters

© SCALE

Repricing

Prvent e saes o sls ata loss, and masiize prft

= PER-LISTING OVERRIDES

over v, disal il chcks,

veat. A snappy inetace
oo rsce.

“
maes using

Totaly e m::.c;«m;ﬁ;z;m $§ ADVANCED PRICE FORMULATION

START FREENOW

our st

creckec exvemely reerty.

Ls‘ OFFER-BASED REPRICING SYSTEM

% STOCK DETERMINATION

0

tenresres

retak

yournae sals You alsohave

‘olower
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WWW +
mobile

AutoOrdering®
it ot st apraton sl And i itk
"W PLACE ORDERS 8. TRACKING W covore
s kg fmatonto e enentsysiemalawsyouto
o 051 s ol famthe gie
A ORDERING ISSUES S RETURNS
More Features

«ff LISTING PERFORMANCE ol STORE STATS » PIRANHA GIFT CODE MANAGEMENT

overtime teskdonn o sings oy etaer, et
stogrm, sndmore.

funced scounts. Use ot Pearna system 0

&) BULKLISTING EDITOR
B

Edor et youtag or et prdisting

Supported Marketplaces

Threis e cpporunty haneer o buida uly atomated ecormerce bsiessusi

N L itk " Gift Cards at. b " P—
Sources  AutoOrdering®  Repricing Listing Creation piranhadinc io? Promotions ~ Other info Destinations
Anazonts. v v v 05 g 508 enayus
v v . aner
s v v v x e
. y " v e Tt A 5 Xt
o v v v x Snt s i o von
o v v
& Notaciog (o) o) x
ok x o oy e e
Always Improving.
TWeets o pce yac °
o ferer 1) Listing Creation
2) Repricing
3) AutoOrdering
4) Post:
- tra pload
- analytics |
- returns automation
Prcavak

Let's get in touch!

New tingsall the time.Say upéted.

© inc Teshnaoge,n.
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SECTION 01
COLOR SYSTEMS

The palette consists of three colors. The primary accent color is a sapphire blue with grey-silver
tones and is complimented with white and a light coral accent color. A consistent consideration
towards maintenance of these colors will create a unified brand across all communications.

PRIMARY COLOR PALETTE

LIGHT CORAL SILVER SAPPHIRE WHITE
Hex: #EF798A Hex: #6678B9 Hex: #FFFFFF
RGB: (239,121,138) RGB: (102,120,185) RGB: (255, 255, 255)
CMYK: (0,0.49,0.42,0.06) CMYK: (045, 0.35, 0, 0.27) CMYK: (0, 0, 0, 0)
Web Safe Color:#FF6699 Web Safe Color: #6666CC Web Safe Color: #FFFFFF

GRADIENT

41

COLOR TINTS

A color tint is the mixture of a color with white, increasing its lightness. These colors should be
used where the full saturation color would be too strong or distracting.

#FFFFFF H#FFFFFF H#FFFFFF #FFFFFF #FFFFFF #FFFFFF

#FS5AEBS8 #F8C9D0 #FDF1F3 #FFFFFF

#C1C9E3 HEOE4FT #FFFFFF

COLOR SHADES

A color shade is the mixture of a color with black, increasing its darkness. These colors should be
used rarely and with caution. It may cause distraction or confustion from the main color palette.

. #BF606E #A75460 #8F4852 #773C45
#6678B9 #5B6CA6 #516094 #475481 #3D486F #333C5C
#FFFFFF #ESESES #CCCCCC .
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SUBTOTAL

SECTION 02
LOGO AND MARKS

The Subtotal logo is representative of Subtotal, and should be used only to represent the website
and its product. The logo is modeled after a submarine using the main colors, #6678B9. It is best
used with padding separation from elements around it, and looks exceptionally well as a small
to medium icon.

0t 0_t

The only color variations of the logo should be using #6678B9, #000000, or #FFFFFF, unless
placed on a colored background (see Alternative Color Backgrounds).

ALTERNATIVE COLOR BACKGROUNDS

2 B

Background: #6678B9 Background: #EEEEEE Background: #000000
Content: Inverted Content: Original Content: Inverted

43

TITLE BLOCK

This style and type is to be used where the name of the company is desired instead of, or in
addition to the branding. It is best used with padding separation from elements around it and
with the Heading 1 font weight. See The Font in 03 Typography for font styles.

(43 SUBTOTAL

(24 SUBTOTAL

(43 SUBTOTAL

SUBTOTAL SUBTOTAL SUBTOTAL

A



SUBTOTAL

SECTION 03
TYPOGRAPHY

The same font should be used across all platforms in order to maintain consistency. Text coloris
#000000, with the exception of links and title blocks. Font sizes for varying content is flexible and
is up to the user’s discretion, but should maintain font weights (based on heading and paragraph
hierarchy). In the case of a colored background, follow Alternative Color Backgrounds styles
(Section 02 Logo + Marks).

THE FONT

The standard fonts for Zinc is Foco and Karla. Foco is used mainly for headings and titles and
Karla is used mainly for small headings and paragraphs. If Foco is unavailable, use Oswald.
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03 typography

HIERARCHY

Font weights should reflect the hierarchy of content.

for use as

Heading 1: Eat out, save up.
Bold: 700

Heading 2 Eat out’ save up‘ for use as section
Bold: 700 ubneadings only

Heading 3 Eat Out, save up_ for use as small

section headings

. only
Regular: 400 Eat out, save up.
Pa ragraph Eat out, save up. for paragraph and
Regular: 400 sentence use

Eat out, save up.

TEXT EXAMPLES

Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris nec elementum ex, adipiscing elit. Mauris nec elementum ex, quis
quis luctus sapien. Morbi tortor ipsum, luctus sapien. Morbi tortor ipsum, venenatis
venenatis a cursus et, tempus non ligula. a cursus et, tempus non ligula. Integer a dolor
Integer a dolor convallis, venenatis velit convallis, venenatis velit vitae, laoreet nunc.
vitae, laoreet nunc. Mauris in quam eros. Mauris in quam eros. Vivamus sed posuere est.

Vivamus sed posuere est. Ut tempor
orci nunc, at finibus mi vestibulum sit
amet. Fusce iaculis tempus pretium. Pellentesque laoreet efficitur eros nec varius.
Pellentesque laoreet efficitur eros nec Nam in ex mattis, varius dui non, laoreet urna.
varius. Nam in ex mattis, varius dui non, Sed id erat sit amet ante pretium consequat et
laoreet urna. Sed id erat sit amet ante et mauris.

pretium consequat et et mauris.

Ut tempor orci nunc, at finibus mi vestibulum
sit amet. Fusce iaculis tempus pretium.

46
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SUBTOTAL

SECTION 04
ICONOGRAPHY

Any existing or future iconography must be in either #6678B9 or #FFFFFF. A tint of these colors
is acceptable but full saturation is preferable. For drawn assets, the use of neutrals for fills and
strokes is justifiable. In the case of a colored background, follow Alternative Color Backgrounds
styles (Section 02 Logo + Marks).

ICONS PARTNER LOGOS

Afbioees BGMIGNTS)

Neighborhood Grill & Bar

BUFFALD .
WiLD @
WINGS

pppppppp

=——THE STEAKHOUSE=—/]£mis

MOLTON'S ouTBACK TS Long

STEAKHOUSE® FRESH FISH: LIVE LOBSTER

HYPERLINKS

All hyperlinks on a webpage should adhere to Hlink This is a hyperlink.
the following styles: :hover This is a

:active Thisis a
47

04 iconography

CALL TO ACTION

Any existing and future call to action buttons should follow the Alternative Color Backgrounds
guidelines. On hover, the background color should change to have an opacity of 80%.

Get Subtotal Now

Get Subtotal Now

Get Subtotal Now

Get Subtotal Now

48
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SUBTOTAL

LANDING PAGE BACKGROUND

S ECTI 0 N 05 The background pattern for Lionfish’s landing page and login page is designed as a series of food

icons. The icons are #8493C7 and the background color is #343D59 background.
WWW + MOBILE

Example magnified to show detail:

The webpage for Zinc.io must be simple, with non-distracting elements. The principle background
color is #FFFFFF, with the exception of the landing page. Sections with the background color
HEF798A is used to separate content.

LANDING PAGE

The submarine image is representative of the product’s name, with large call to action buttons
leading to the app’s download pages and a video demonstrating the use of the app.

MOBILE AND DESKTOP HOMEPAGE

B¢ SUBTOTAL CONTACT A chees MopvoN's

Upto 8% back Up oK back Up to8% back Upto8% back

chilis A3, e
<P L
PR =25 i 4 @m
Eat out, save up. u o @ CODSTONEQ m OUTBACK
& SUBTOTAL CONTACT Up to7% back Up to 7% back Up to 8% back Up to 6% back
FAQ

SUBTOTAL

@: Where do discounted gift cards come from?

s The Brovelingo dissoontsa g ads oy o
E Steakhouse B ey aeenissL iy g
o Srevption < Laes ey
at out, save up. R i -
K ; rrorpaton oo orsian
Pay with Subtotal at your favorite ezt The Chossecake i FeYresfor oo dutas or how Subtatl
restaurants and earn up to 10% cash Pond Peomen yr sy
back. Eam 4.55% cash back.
, o e i
& o S o oy Subtonar 3 Erorctonet

Eam 6.08% cash back.

P the GETmTON
o App Store ® Google Play

cords.
nd secure.

4 SUBTOTAL

Callfornia Pizza
Kitchen

=
B ¥ (201) 555-5555 Text me a link Eam 7.5% cash
=

Eam 6.75% cash back

I  Uno
Q = o o

Featiires As seen on
: TNW ‘KnowTechie @) Product unt
— " Pay THE NEXT WEB
No Signup Needed Eat your favorite food Ultra Convenient
o
“I go to Chili's a lot, and Subtotal has saved me enough to get a free meal, on top of their coupons!
Thank you t that made this.”
- John, Berkeley, CA
SUBTOTAL
Our Partners
Get Subtotal Now
& Bies Meprovs
Up to 8% back Upto 8% back Up to 8% back Upto 8% back

EIE O HEAP
©subtaalzon?
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